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Solving Equation of a Hit Film Seript, With Data

Demand for deep analytical talent in the U.S. could be 50-60%
greater than its projected supply by 2018
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Job Description

to develop and present insightful and innovative solutions for a top fast moving consumer goods
manufacturer located in the Richmond, VA area. The selected candidate will train at MSA's headquarters in
Pittsburgh, PA for a period of three to six months. After which, the selected candidate will begin working on-
site at the client location on a full-time basis, with occasional trips back to Pittsburgh to meet with the core

Driven Results

The successful candidate will become an integral part of the client's analytics group, forging successful
client relationships as well as providing value-adding business insights. The new hire will also proactively
seek additional business opportunities for MSA to provide to the client. Qualified candidates must possess
an analytical background coupled with strong business acumen. Additionally, solid communications skills
are required for articulating business recommendations based on quantitative modeling and

techniques. The candidate will be required (o utilize statistical packages such as SAS and SPSS to

- manipulate and integrate all germane data sources, as well as perform the statistical modeling.
l I a y I Ca Required Skills

Requires BS/BA in quantitative business, math, statistics, economics or equivalent experience
MBA degree or MS in Statistics may substitute for one year of experience

. .
> « Minimum three years related experience
+ Knowledge of statistics, mathematics and marketing required; business exposure highly desirable

The person must be knowledgeable of different quantitative research techniques and familiarity
with various data sources preferred

«High level of comfort and skill with statistical packages (knowledge of SAS desirable) and Microsoft
Office products essential

« Ability to translate analytical results to business implications is essential

Previous experience with project management and leading small project teams

Ability to effectively interact with clients

Excellent written and oral communication skills

Good interpersonal and team skills

Ability to multi-task is essential

D t We are seeking a highly motivated Senior Marketing Research Analyst for our Business Analysis division

New Employees
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Data Practicum Project
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Practicum Project 3 Benefits of Practicum Projects

1. Unparalleled Educational Experience
2. Companies Understand Student Abilities
3. Build Relationship with Company

Results IAA Information

‘ MSA Class of: 2013
‘ Number of graduates: 81 ° Website:
T

Crmbloyment by araduation o6y o - http://analytics.ncsu.edu/
[ Number of employers interviewing: 136
[ Average number of initial job interviews: 15
Students with 2 or more job offers (%%): 7 -Contact Information:
I
‘ Students with 3 or more job offers (%): 53 . ariC |abarr@nCSU.edU

Students with 4 or more job offers (%): 31
‘ Average base salary offer ($): 95,700
‘ Range of salary offers for candidates ($): 65,000-

140,000

[ Students receiving a signing bonus (%0): 76
‘ Average amount of signing bonus ($): 11,600
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Demand for deep analytical talent in the U.S. could be 50-607%
greater than its projected supply by 2018
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Senior Marketing Research Analyst
Job Description

We are seeking a highly motivated Senior Marketing Research Analyst for our Business Analysis division
to develop and present insightful and innovative solutions for a top fast moving consumer goods
manufacturer located in the Richmond, VA area. The selected candidate will train at MSA’s headquarters in
Pittsburgh, PA for a period of three to six months. After which, the selected candidate will begin working on-
site at the client location on a full-time basis, with occasional trips back to Pittsburgh to meet with the core
team.

The successful candidate will become an integral part of the client’s analytics group, forging successful
client relationships as well as providing value-adding business insights. The new hire will also proactively
seek additional business opportunities for MSA to provide to the client. Qualified candidates must possess
an analytical background coupled with strong business acumen. Additionally, solid communications skills
are required for articulating business recommendations based on quantitative modeling and

techniques. The candidate will be required to utilize statistical packages such as SAS and SPSS to
manipulate and integrate all germane data sources, as well as perform the statistical modeling.

Required Skills

Requires BS/BA in quantitative business, math, statistics, economics or equivalent experience
MBA degree or MS in Statistics may substitute for one year of experience

Minimum three years related experience

Knowledge of statistics, mathematics and marketing required; business exposure highly desirable

The person must be knowledgeable of different quantitative research techniques and familiarity
with various data sources preferred

e High level of comfort and skill with statistical packages (knowledge of SAS desirable) and Microsoft
Office products essential

Ability to translate analytical results to business implications is essential
Previous experience with project management and leading small project teams
Ability to effectively interact with clients

Excellent written and oral communication skills

Good interpersonal and team skills

Ability to multi-task is essential
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3 Benefits of Practicum Projects

1. Unparalleled Educational Experience
2. Companies Understand Student Abilities
3. Build Relationship with Company



Results

MSA Class of: 2013
Number of graduates: 81
Students with one or more offers of 96
employment by graduation (%6):
Number of employers interviewing: 136
Average number of initial job interviews: 15
Students with 2 or more job offers (20): 73
Students with 3 or more job offers (20): 53
Students with 4 or more job offers (20): 31
Average base salary offer ($): 95,700
Range of salary offers for candidates ($): 65,000-
140,000
Students receiving a signing bonus (%0): 76
Average amount of signing bonus ($): 11,600




|AA Information

-Website:
- http://analytics.ncsu.edu/

- Contact Information:
-aric_labarr@ncsu.edu




